and potent creativity tools, and featuring fascinating case studies from BIC to Ford to Trader Joeâ€™s, Thinking in New Boxes will help you and your company overcome missed opportunities and stay ahead of the curve. Â This book isnâ€™t a simpleminded checklist. This is Thinking in New Boxes. Â And it will be fun. (We promise.) Â Praise for Thinking in New Boxes Â â€oeExcellent . . . While focusing on business creativity, the principles in this book apply anywhere change is needed and will be of interest to anyone seeking to reinvent herself.â€•â€"Blogcriticsâ€oeThinking in New Boxes is a five-step guide that leverages the authorsâ€™ deep understanding of human nature to enable readers to overcome their limitations and both imagine and create their own futures. This book is a must-read for people living and working in todayâ€™s competitive environment.â€•â€"Ray O. Johnson, Ph.D., chief technology officer, Lockheed Martin Â â€oeThinking In New Boxes discusses what I believe to be one of the fundamental shifts all companies/brands need to be thinking about: how to think creatively, in order to innovate and differentiate our brands. We need to thrive and lead in a world of accelerating change and this book challenges us to even greater creativity in our thinking. One of the best business books Iâ€™ve read in a long time.â€•â€"Jennifer and beliefs. In other words, all our thinking is contextual. We ALWAYS think in a context and this is shaped by our life experience and the conditionings we have been subject to.Since the context is the box and we think in contexts the way to be creative is to Think in New Boxes and hence the title of the book. Neat way of looking at it but not an earth shattering revelation. What makes the book valuable is that they go into greater detail. It is difficult to think outside the box and virtually impossible to do so on command. They show you many different ways of creating new boxes. it.This book teaches strategic creativity or "thinking in new boxes". This involves embracing complexity, navigating uncertainty and preparing for the inevitable disruptions. It is a creative process they stress. Boxes they define as mental models. Thinking in new boxes is more than just "thinking out of the box." Their process joins "pragmatic analysis with the free-flowing generation of ideas" they tell us.
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